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ONE Travel Conference Recap

Tourism Marketing Pros Gather in Orlando

By Carolyn J. Feimster SCMD, President, CJF Marketing International, North Brunswick, NJ

T HE SECOND ANNUAL ONE TRAVEL CONFERENCE FOR
SHOPPING, DINING & CULTURAL TOURISM, HELD
JANUARY 15-17, 2012 IN ORLANDO, FL, WAS PRE-
SENTED BY SHOP AMERICA ALLIANCE, US CULTURAL & HER-
ITAGE TOURISM MARKETING COUNCIL, CULTURAL & HERITAGE
TouRrISM ALLIANCE, AMERICAN EXPRESS, VISIT ORLANDO
AND VIsIT FLORIDA. Over 170 delegates participated in
presentations, panels, networking events and more,
sharing their extensive knowledge with one another.
The ONE Conference morphed last year from the Shop
America Conference so, in reality, this was the 15th

year for this gathering.

| asked the ddegetes to
share one piece of information
or ideathey were going to take
beck to their office and imple-
ment. Kate Birchler, senior
maneger of marketing, Mac-
erich, sad, “Ressarch is the
foundation and reason for
everything we do. Presenta
tions such as the US Depart-
ment of Commerce and the
American Express sesson
were full of greet ingghts and
supportive of to whom and
how we market our shopping
centers”

Julie Haizer, acting direc-
tor, the US Department of
Commerce/Office of Travel
and Touriam Indudtries, provid-
ed ussful indghts on trave
trends and forecads After a
few rough years, the US is
rebounding. Globd arivas in
2011 are projected to be up 4%
to 4.5%, with an annud pro-
jected growth rate of 5% to 6%
per year through 2020. The top
five markets to the US in both

numbers and travel receipts are
Canada, Jgpan, UK, Mexico
and Germany. The countriesto
keepyour eyesonaretheBRIC
countries — Brazil, Russa,
Indiaand China

Beverly Anderson, VP,
American Express Business
Insghts, pointed out thet fast-
casud redaurants have been
thriving, but the biggest winner
inthedining category wasbars,
with a revenue increase of
40%. Also, she reported thet
Baby Boomers have findly
stopped cutting back their
gending. After Caneda and
Mexico, top growth aress in
luxury purchases are from the
AdaPecific, with Augrdia,
South Koreaand Jgpan leading
the way, in that order. Then
comes Europe and in fourth
place the Middle Ead.

One of the most popular
sssons was by Susan
Sweengy, Internet marketing
goesker and author. “In these

daysaf tight budgetsit isessen+

tid to maintain creetivity and
operate competitively, while
being frugd,” sad Rose
Hapanowich, director of mar-
keting, Carousd Center/Des
tiny USA. “Sweeney’s
presentation, ‘Grest Online
Touriam Gadgets’ opened my
eyesto aworld of free or low-
cod resources on the Internet.
The money | will save has
dready pad for the cogt of the
conference, and then some!”

Some of Sweeny's

Recommendations

= [knowem.com JSeerch over
550 popular socid networks,
over 150 domain names and
the entire US Patent and
Trademark Office Trade-
mark Database to indantly
secure your brand on the
internet.

= [phonevite.com.JFree phone
reminders and derts How
often do we need to use this

for emergencies with our
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After a few rough years, the
US is rebounding. Global
arrivals in 2011 are projected
to be up 4% to 4.5%, with an
annual projected growth rate
of 5% to 6% per year through
2020. The top five markets to
the US in both numbers and
travel receipts are Canada,
Japan, UK, Mexico and Ger-
many. The countries to keep
your eyes on are the BRIC
countries — Brazil, Russia,
India and China.
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atracting more internationa
vistors to be hdpful. Canada
and China are very important
marketsfor us, andthepand on
‘New Strategies to Attract
More Internationa Customers
gave us ingght on the latest
marketing opportunities,
induding nuances we other-
wisewould not be aware of.”

Kathy Anderson, president
of Anderson Retal Marketing
sad, “The conference rein-
forced our bief in cooperative
marketing to promote US shop-
ping and dining to traveers
from around the world, as well
asworking with key marketing
partners such as TravMedia to
reech interngtiond travel jour-
naiss.”

Future Looks Bright

“This is a very exciting
time for the touriam industry,
with unprecedented interna
tiona ariva growth predicted
for the next five years, especid-
ly from high-spending markets
induding China and Brazil,”
sad Rosemary McCormick,
presdent, Shop America
Alliance

What was my teke-away?
Besides dl the vauadle infor-
mation, we had the opportunity
to meet one-on-one with key
receptive tour operators during
the Tour Operator Roundtable.
Espedidly on the heds of bath
HoridaHuddleand RSAA, this
was a grest opportunity to
encourage the operators to
schedule an appointment with
us a the upcoming trade
shows We dways send out e
mailsmeking thet request, but it
ismuch better todoit in person,
whilegiving them alittle teaser
on“what’ snew” with our prop-
erties. It iscear thet tour opera

tors are seeking two things
from suppliers — “what's
new” and what kind of experi-
ence you can cregte for ther

New Organization
Launched

Women in Travel &
Tourism International was
launched following the ONE
Conferrence.

The mission is to
enhance the success of
women in the travel and
tourism industry through peer-
to-peer networking, mentor-
ing, lead sharing and giving
back to the global travel com-
munity in meaningful ways.
WITTI is about connecting,
supporting and promoting
women's contributions in
travel and tourism. Meetings
will be held in conjunction
with industry events such as
Pow Wow. For more informa-
tion, log onto: http:/man-
dalaresearch.com/index.php/
witti  or  write  to
Kathy@womenintraveland-
tourism.com.

cients Itisdl about experien
tid traved.

Thet sad, therewasalot of
discusson this year about
sodd media and its impact.
While it was generdly agreed
thet it is an important compo-
nent of your brand equity in
crediing awareness, it should
never stand done. Tourism
marketing isdl about the face-
to-face, the rdationship and the
partnerships.

We are continuing this
sgies of atides on tourism
every other month and would
like to focus on some of the
more innovative programs.

Please submit your programsto
me, ether via emal a Ca-
oyn@CI-Marketingl nterna
tiond.com, fax (732/545-31.38)
or mal. If possble incdude
samples of your graphics. Full
credit will be given to the per-
0N or team responsible for the
program. Vidt our new web
ste www.gfmarketinginterna:
tiond.com. =

CJF Marketing Internation-
al offers a range of services
for creating and implement-
ing strategic tourism, eco-
nomic development and
marketing programs for
shopping centers, urban
entertainment projects,
downtown retail districts,
communities and commer-
cial properties globally.
The firm also offers educa-
tional programs and semi-
nars for corporate meeting
planners, shopping center
devel opers, communities
and redevelopment agen-
cies. Feimster can be
reached at 732/249-6080.
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